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Creating Funnels
Through Social
Media to Grow
Your Business,
Expand Your
Brand, and Create
Passive Income
How I Built This

Objectives
Key Discussion Points
• Identify which form of social media is
most natural for you to engage and
grow your contacts and connections.
• Learn how to create engaging content
that can be shared across various
mediums.
• Understand how to develop a funnel
and guide potential clients or
customers through the process that
works for you.

My Story
• Nurse
• Lawyer
• Solo Practitioner
• Small Business

"Why would a
nurse become
a lawyer?"

Owner
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Words of Inspiration

9/30/2021

“[Businesses] rarely come up for air
to re-evaluate how they are selling.
This means that current sales
practices, process, and
organizational structure may in fact
be hindering their growth more than
any external factor they believe they
are facing.”
– Tiffani Bova, Salesforce
Global Customer Growth and
Innovation Evangelist

Where Do You Live
on Social Media
• Start with the social media platforms
that you use
• Be Strategic
•
•
•
•

Be Consistent
Set Goals
Analyze Data
Wash, Rinse, Repeat or Pivot

Grow Where You
are Planted

Building a Brand
Your Authentic and Genuine Self

Your Skills

Your Experience

Your Interest
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Your Expertise
Has Depth
Levels and Layers
• People pay for information
• How can you share your
expertise
• Who wants to learn from you
• How can you create assets that
are evergreen
• What are the benefits of
learning from you

Put the Pieces
Together
Vid eo C ont ent
• Content is king.
• The right content will put you above
anyone who stared before you if
done right.
S yst ems

How Should I Do It
• Yourself
• With You
• For You
Big Pict ure
People are taking up space as experts, as
the real experts work with their head
down. Someone can benefit from you.

Create Content That
You Can Cross Post
• Showing up in different
spaces ensures that you get
max visibility
• Social is FREE and can be a
creative outlet
• Create a tone then hire
someone to execute

Now Let's Grow
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Wait...
What is a
Funnel
The Customer Journey:
Purchase Funnel
• Awareness – the customer is
aware of the existence of a
product or service
• Interest – actively expressing
an interest in a product group
• Desire – aspiring to a particular
brand or product
• Action – taking the next step
towards purchasing the chosen
product

Wait...
What is a Funnel
The Customer Journey:
The Conversion Funnel
• Traffic sources (i.e. SEO, PPC, referral
traffic, etc.)
• Top of the Funnel (TOFU) which coincides
with the traditional awareness stage
• Middle of the Funnel (MOFU) describing
prospects in the consideration stage
• Bottom of the funnel (BOFU)
corresponding to latter life-cycle stages
(i.e. decision, conversion, purchase)
• Re-engagement paths – strategies and
techniques meant to recover lost
prospects/leads, usually through
retargeting ads or email marketing

Social Media

Ads

Lead Magnets

Pushing Potential
Clients Through
the Funnel
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Where Are These
New Clients Going?
You Have Their
Attention... Now What

• Webinars
• Digital Products
• Courses
• Speaking Engagements

$0100K
In Less than 12 Months

The Passive Income
Webinars

Digital Products

Great way to test content topics,
connect with potential clients and
share expertise.

Evergreen content that you can sell in
your sleep.

Speaking Engagements

Consulting

Develop a keynote that you practice
and perfect that can be tweaked and
used in many different situations.

Find another set of ideal clients that
could use your services to avoid having
to hire you or be sued by you.
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Objectives
Recap of Discussion Points
• Identified which form of social media
is most natural for you to engage and
grow your contacts and connections.
• Learned how to create engaging
content that can be shared across
various mediums.
• Deeper understanding of how to
develop a funnel and guide potential
clients or customers through the
process that works for you.

Social Media
@yournurselawyer
Website
www.irnisewilliams.com
Digital Products
and Services
yournurselawyer.teachable.com

Contact
Information
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